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INn 2015, the member tates of the Un'iteol Nations adopted the
2030 Agenda for Sustainable Development
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FOR GOVERNMENTS, PRIVATE SECTOR AND CIVIL SOCIETY
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¢.* DECADE OF >>> ACTION

‘I am confident that we in the UAE now have
both the mindset and the systems in place to
make a real difference towards the Sustainable
Development Goals. We owe it to ourselves and
to our prosperity to dream big and deliver

accordingly.”
HIS HIGHNESS SHEIKH ABDULLAH BIN ZAYED AL NAHYAN

Minister of Foreign Affairs and International Cooperation
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SUSTAINABILITY GOALS
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ZERO EMISSIONS WATER & OCEANS REDUCING WASTE
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LOWER IMPACT PRODUCTS BUILDING SUSTAINABLY

Disney Conservation Fund has directed

S100 million

to protect the magic of nature since 1995

The Magic of Nature
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1 Visitor attractions
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GOOD HEALTH GENDER
AND WELL-BEING EQUALITY
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GENDER RESPONSIBLE LIFE
EQUALITY 12 CONSUMPTION 15 ON LAND
AND PRODUCTION
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DON'T RISK YOUR REPUTATION
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MUBADALA
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contact us at ASK@goumbook.com

www.goumbook.com




